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LOCATION — LIVING IN MIAMI DOMUS FLATS — BRICKELL PARK

Miami’s Global Appeal

ALWAYS CONNECTED. ALWAYS ACCESSIBLE. WORLD-RENOWNED ARTS & CULTURE

Port Miami in Downtown

Is known as the cruise capital
of the world.
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Miami holds international status in the art
world, and along with it, an outstanding

o . . . reputation for cultural life—a place of music
Miami International Alrport s one of the P P )

largestiairports after JFK (NY) with 50

million airline passengers.

theater, performing arts, and more.




LOCATION — LIFE IN BRICKELL DOMUS FLATS — BRICKELL PARK
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The best of Miami. The best of Brickell.

All at one address.



LOCATION — LIFE IN BRICKELL DOMUS FLATS — BRICKELL PARK

One of the Most Sought-After Cities in the World

A GLOBAL CENTER OF A NEW CULINARY CAPITAL BRICKELL FINANCIAL DISTRICT:
FINANCE AND INDUSTRY A GLOBAL HUB OF FINANCE
Brickell has already made its mark as the city’s Miami, exponentially growing in presence Brickell's thriving financial district is now the
elite financial district, evidenced by hedge fund as a food destination, has brought multiple largest center south of New York City.
powerhouse Citadel moving in soon. Major tech MICHELIN starred chefs to'the city, which
companies like Microsoft have also flocked to the is also full of diverse cuisine;iconic institutions, The average daily room rate in 2022
waterfront neighborhood, along with Biglaw, and 3 and endless new cafeés, bistros, and trattorias. was almost 30% higher than 272 years ago,
growing startup and accelerator presence. and the third highest in the nation.

Miami has the highest tourist-to-local ratio
with 1,641 visitors to every 100 residents.

Hotel occupancy and dining have surpassed

100% of pre-COVID levels.




LOCATION —— BUSINESS DOMUS FLATS — BRICKELL PARK

Major Brickell Companies

NEW BRICKELL COMPANIES: WALKING DISTANCE FROM DOMUS:
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Biscayne Blvd Way
4
5
275 Miami River SE sy,
16 SE6th s
SW 7th St .
17
30
CVS Pharmacy 1
SW 8th St
g Brick
- 7 % Ke}' Dr
SW 9th St _%
HES
wn
: Publix 2
2 The U':nderline L
'g\’_ SW 10th St : (]
z : E g
BRICKELL 7\::'
: &
SW 11th St B 20
Southside 18
Park @ n
: 19
Metrorail %‘2
SW 12th St Brickell Station 5
12 ©
CVS Pharmacy
'.' SW 13th St o —
Walgreens : 79, 29
Publix 8
SW14th St 13
2 15 3
l" ‘;
H |
\
26 \
Simpson 2 !
Park ‘
c,:xj?" 5, 2 23
’%4%
S
mé/, g Vz‘e /Sz‘,s
% < &
® \~\'\\"> ©
S é\?‘
& 14

Biscayne Bay

Key Biscayne
\

25

BRICKELL KEY

31

SALES GALLERY

DOMUS BRICKELL PARK

KEY POINTS OF INTEREST

The Best of Miami

FINE DINING

—

. Delilah

. Chateau ZZ’s

. Osaka Miami

. Elcielo Miami

. The Capital Grille

. La Mar by Gaston Acurio
Komodo

. Fi’'lia

© © N O U A W N

. Cipriani

10. Sexy Fish Miami

11. Marion

12. Dirty French Steakhouse
13. LPM Restaurant & Bar

RESTAURANTS & CAFES
14. Obba Sushi
15. Barsecco
16. American Social
17. Rosa Sky
18. El Tucan
19. Coyo Taco
20. Akashi
21. Starbucks
22. Gyu-Kaku Japanese BBQ
23. Joe & The Juice
24. Tutto Pasta

LANDMARKS
25. Brickell Key
26. Simpson Park
27. Miami River

HOTELS
28. Four Seasons Miami
29. SLS Brickell
30. EAST Hotel Brickell
31. Mandarin Oriental Miami

32. Novotel Miami Brickell

® SHOPPING / CORPORATE
33. Brickell City Centre
34. Mary Brickell Village

35. JP Morgan Tower

ESSENTIALS
Publix
Walgreens

CVS Pharmacy

----- TRANSPORTATION
Metrorail Brickell Station
The Underline

Metromover

® SALES GALLERY
1200 Brickell Avenue



DOMUS FLATS — BRICKELL PARK

GLOBAL NARRATIVE

Flexible Apartments for Temporary Stays
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THIMELRESS

INTIMATE 4
WARM éf

APPROACHABLE

«';0 UNIQUE




GLOBAL NARRATIVE — INTERIOR DESIGN

A Sense of Home
Wherever You Are

Interiors designed to fit your life, with sleek modern
fixtures, quartz countertops, cozy kitchenettes,
and contemporary hard flooring. Flexible layouts

and open spaces allow residents to make each

Domus all their own.

DOMUS FLATS — BRICKELL PARK
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ARTIST’S CONCEPTUAL RENDERING
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DOMUS FLATS — BRICKELL PARK

AMENITIES

All e Amenities that Count.
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AMENITIES — THE PEACOCK ROOM DOMUS FLATS — BRICKELL PARK
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Over 4,200 square feet of gathering space,

co-working areas, garden lounge, wine and beer

bar, cafe and bakery, gourmet market, open to

residents and locals alike, where something

@
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IS always going on.
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1 Welcome Lounge
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2 Bakery
3 Coffee

4 Coworking

5 Market
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6 Bar ﬁm

7 Garden AR
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AMENITIES — THE PEACOCK ROOM DOMUS FLATS — BRICKELL PARK

WELCOME LOUNGE COFFEE & BAKERY COWORKING MARKET
“It’s great to see you” has never Artisan-quality meets Coworking and all-day A local artisanal market that’s both
felt more genuine everyday affordability Meeting spaces an experience and a destination

A convenient hub for residents Quintessential neighborhood staple where Welcome to a workspace that That’s why Domus Brickell Park has its own
and travelers to access any service everyone can enjoy a slice of life. Here, your inspires you, relaxes you, and welcomes market for drinks, snacks, and other items
they need. local barista is a familiar friend, a cheerful interactions with others. Domus Brickell Park ready to go when you are. Life should be
connection, and most definitely a part goes beyond coworking to offer innovative, packed with fun and enjoyment, not packed
of your community. flexible meeting spaces for every conversation, with more trips to the store.

aka, real life that works.




AMENITIES — THE PEACOCK ROOM

DOMUS FLATS — BRICKELL PARK

BAR

Welcome to the Happiest Hours

GARDEN

A charming natural oasis
in the heart of the city

The bar here is truly your local pub, city
meet-up spot, and official destination
for celebration and relaxation. All things
toast-worthy deserve a spot that rises
to the occasion.

The vibrant energy of Downtown Brickell
is only two blocks away, but you'd never know
it from the garden at Domus. Surrounded by
trees, blossoms, lush greenery, and with ample
lounge seating, it’s a world all on its own.
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DOMUS FLATS — BRICKELL PARK

MANAGEMENT SERVICES

Everything You Need, Just How You Want it.



The Domus

to more tha s Airbnb.\

Kayak, Hyatt, ndariott.




DOMUS MANAGEMENT OPTION — DOMUS OWNER PORTAL DOMUS FLATS — BRICKELL PARK

The Management Option

Quite simply, more visibility across more platforms means more opportunities to

attract guests and make bookings. Domus offers a true global network with:

EASY SCHEDULING STRATEGIC ALLIANCES
The integrated Domus system instantly and A unique element of the Domus rental system
automatically updates schedules and availability is a partnership with Marriott International and
across all platforms, ensuring accurate bookings, Hyatt. Guests can access a dedicated, streamlined
no double bookings, and peace of mind. app with quick ways to reserve future stays, redeem

offers, or request a service.

BENEFITS FOR DOMUS OWNERS:

- Exposure to more than 120-million-member
loyalty program

- Guests book with confidence knowing Domus

partners with g|obal|y recognized partners

Monthly visits

MARRIOTT

BONVOYW HOMES & VILLAS

AN\

MARRIOTT




DOMUS FLATS — BRICKELL PARK

TEAM

Built on Collaboration, Driven 5y Expertise.



VISIONARY TEAM — DEVELOPER

DOMUS BY NORTH DEVELOPMENT

With five decades of combined expertise with
nigh-profile projects in prominent locations, North

Deve|opment specia|izes in creating properties with

wigh revaluation and re—purchase value. The company’s
unique business ecosystem not only enhances local
communities but also delivers tremendous value

to end users.

DOMUS FLATS — BRICKELL PARK




VISIONARY TEAM — DEVELOPER DOMUS FLATS — BRICKELL PARK

TWO LEADERS, ONE HUGE Ty
ADVANTAGE FOR DOMUS R — 3 | }

\J
A
U]

OAKCAPITAL
EDIFICA

Combined years of experience in Combined projects in the USA,
SEIBINED SmEEs USA, Brazil, and Perd Brazil, and Perd

Combined Combined projects delivered

Under development / Construction




VISIONARY TEAM — MANAGEMENT

DOMUS FLATS — BRICKELL PARK

Jdomus

M A NAGEMENT

Domus Management is a subsidiary of North
Development, specially created to service Domus
branded projects. It represents the culmination of
decades of experience and expertise of its partners,
who led the development of some of the world’s most
celebrated hotels, including the iconic Le Sereno Hotel
in St. Barth and over 10 Accor Hotels in Rio de Janeiro.

The company also combines the experience of its two
partners (Oak Capital and Edifica) with the expertise
of George Cozonis, whose three decades of hospitality
experience span major properties such as [he Plaza
New York, W South Beach, and Sonesta Bayfront,
among several others in Miami, New York, Houston and

Puerto Rico.
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BRICKELL PARK

PROPERTY ADDRESS

1611 SW 2nd Avenue
Miami, FL 33129

DEVELOPMENT

2@ ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

These materials are not intended to be an offer to sell, or solicitation to buy a unit in the condominium. Such an offering shall only be made pursuant to the prospectus (offering circular) for the condominium and no statements should be relied upon unless made in the prospectus or in the applicable purchase agreement. All descriptions, pricing, dimensions, renderings, amenities, food services, rental
services, finishes, designs, materials, furnishings, fixtures, appliances, cabinetry, soffits, lighting, countertops, floor plans, specifications, art, and other information contained in these materials are proposed only, and the Developer reserves the right to modity, revise, or withdraw any or all of the same in its sole discretion and without notice. No specific view is guaranteed. Dimensions and square footage
are approximate and may vary with actual construction. In no event shall any solicitation, offer or sale of a unit in the condominium be made in, or to residents of, any state or country in which such activity would be unlawful. The purchase of real estate is a significant decision. Developer makes no representations concerning any potential for future profit, any future appreciation in value, any income
potential, tax advantages, depreciation or investment potential regarding acquiring a unit, nor any monetary or financial advantages related to the same. No statements or representations are made regarding the economic or tax benefits to be derived, if any, by the buyer from acquiring and/or owning a unit. This project is being developed by North at Brickell II, LLC, a Florida Limited Liability Company
(“Developer”), which was formed solely for such purpose. Oak Capital is affiliated with this entity, but is not the developer of this project. Purchasers shall look solely to the Developer (and not to North Development and/or any of its affiliates other than Developer) with respect to any and all matters relating to the marketing and/or development of the condominium and with respect to the sales of units
in the condominium. All images and designs depicted herein are artist’s conceptual renderings, which are based upon preliminary development plans, and are subject to change without notice in the manner provided in the offering documents. All such materials are not to scale and are shown solely for illustrative purposes.


Paulina Inostrosa




